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Conclusions:

Abstract:

The current research aims to understand the importance of the role
and impact of Marketing 4.0 on competitive intelligence. The research
problem was represented by an important question: "How can
Marketing 4.0 impact competitive intelligence?" To explain the
relationship between the main research variables, two main hypotheses
were formulated for correlation and influence, from which sub-
hypotheses were derived. To achieve the research objectives, a
descriptive analytical approach was used to survey the opinions of
employees at Al-Safir Private Hospital. The sample included (43)
employees out of a total population of (50). The intentional sampling
method was used, and their opinions were surveyed using a validated
questionnaire. To analyze the data, the statistical programs SPSS and
Excel were used. Among the statistical methods used were Spearman's
correlation coefficient and simple linear regression coefficient.

The research reached several conclusions, the most important of
which is that Marketing 4.0 plays a role and impact on competitive
intelligence, contributing to increasing the hospital's efficiency and
level of application of soft skills, tools, and techniques of Marketing 4.0
in competitive intelligence.

Keywords: Marketing 4.0, competitive intelligence, brand.

1.

The results indicate that Marketing 4.0 plays a role in competitive intelligence; this means that
methods of interaction, dialogue, and communication with customers help in attracting them
and give the organization a competitive advantage.

The findings show that organizational identity has a role and impact; thus, appearance and
presentation create greater customer attraction.

The results demonstrate that brand image is one of the most important impressions that
becomes embedded in the customer’s mind.

The findings suggest that brand integrity and honesty build customer trust and provide
reassurance, which contributes to competitive intelligence.

The results indicate that interaction, communication, and the exchange of opinions between
customers and the organization provide greater comfort for customers and increase their
preference for the brand
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