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Abstract:

Branding is a vital means of product identification and represents a
fundamental aspect of marketing, distinguishing a company's products
from those of its competitors and conferring a competitive advantage.
This study aims to assess the extent to which Iraqi retail stores (BIG) value
branding and their employees' awareness of its importance in achieving
superiority and competitiveness. The study adopted a descriptive
analytical approach, and data was collected through a random survey of
1,087 merchants in Baghdad. Statistical analysis was used (SPSS V.24).
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The results revealed a strong, positive relationship between branding and
the dimensions of competitive advantage (cost, quality, flexibility), while
the relationship was weak with the delivery dimension. The added value
of the study lies in its focus on the variables of branding and competitive
advantage, offering practical contributions to how to invest in branding to
enhance competitive advantage and increase profits. This positively
impacts the stores' positioning and ability to achieve goals in a
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competitive market.

Keywords: Brand, competitive advantage, consumer behavior, Iragi
retail markets, marketing management.

Conclusions:

1.

There is a positive and statistically significant correlation between brand equity and competitive
advantage, with an overall correlation coefficient of (0.634) at a significance level of (Sig = 0.00).
This indicates that brand strength contributes substantially to improving competitive performance.
The relationship between brand equity and cost was the strongest (0.884), suggesting that possessing
a strong brand helps stores reduce marketing costs by enhancing customer loyalty and minimizing
the need for intensive promotional campaigns.

Brand equity was also strongly associated with quality (0.886), reflecting customers’ perception that
a strong brand serves as an implicit guarantee of product quality and functions as an effective
marketing tool for building trust and differentiation.

The positive relationship between brand equity and flexibility (0.884) indicates that a strong brand
enables stores to adapt more effectively to market changes and consumer preferences, thereby
improving responsiveness to demand.

The relationship between brand equity and delivery was relatively weak (0.115), suggesting that
while brand equity is important for building brand image and customer loyalty, improving logistical
performance requires separate operational strategies.

The five dimensions of brand equity (personality, association, attitude, competence, and identity)
recorded a high level of consumer awareness, exceeding 80% on average. This confirms the general
recognition of brand equity as a key tool for product differentiation and trust building.

The findings indicate that Iragi consumers increasingly associate brands with both the social and
functional value of products, rather than merely their aesthetic or promotional aspects. This reflects
a more mature purchasing behavior and a broader market culture.
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