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Conclusions:

Abstract:

The significance of this research lies in its integration of two
key wvariables: first, innovative marketing, which represents a
flexible marketing model that offers companies new methods to
present their products and services by introducing changes in how the
product or service is delivered, as well as in the channels used for
transmitting marketing messages; and second, customer satisfaction,
the understanding and analysis of which is essential for maintaining
customer loyalty and, consequently, preserving and increasing the
company’s market share.

The aim of the study is to explore "The impact of innovative
marketing on enhancing customer satisfaction." The research
problem was formulated through a set of key questions, most
importantly: Does innovative marketing have an effect on achieving
customer satisfaction?

To collect the necessary data, the research relied on a
questionnaire as the primary tool. The study targeted the Scientific
Pharmacist Office, which serves as a marketing agent for Samara
Drug Industry Company and several other pharmaceutical companies
across different regions in Iragq. A random sample of 65 employees
working in the company was selected. Data were analyzed using
SPSS v24.

The study reached several conclusions, the most notable being:
“The data analysis revealed that the company’s management pays
considerable attention to the dimensions of innovative marketing,
with the highest levels of attention focused on promotional innovation
and distribution innovation, which in turn contributes to achieving
customer satisfaction.”

Among the most important recommendations:
“The company should be proactive and quick in providing new and
distinctive products to ensure customer satisfaction, which would
increase its market share and guarantee its sustainability in the
market.”

Keywords: Innovative Marketing, Customer Satisfaction

1. The positive results of the hypotheses studied reflected the company’s reliance on scientific
assumptions based on available information from both its internal environment and the external
environment it targets. These assumptions aim to discover modern and innovative marketing
methods that enhance customer satisfaction and, consequently, improve the company's

competitive position.

2. The analysis of the collected data revealed that the company’s management pays significant
attention to the dimensions of innovative marketing, with the highest focus placed on
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promotional innovation and distribution innovation, which has contributed to achieving
customer satisfaction.

The results of the study’s analysis for the sample surveyed indicated a statistically significant
correlation between the dimensions of innovative marketing (product innovation, pricing
innovation, promotional innovation, and distribution innovation) and customer satisfaction
within the company.

The findings of the impact analysis between the study variables showed that all four
dimensions of innovative marketing — distribution, promotion, pricing, and product innovation
— have an effect on customer satisfaction. This suggests that the company’s focus on these
dimensions contributes to strengthening customer satisfaction, which in turn helps to build
long-term relationships that lead to customer retention.
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