Entrepreneurship Journal for Finance and Business (EJFB)
2024, VOL. 05, NO. 03, 14-30, E-ISSN: 2709-4251, P-ISSN: 2708-8790
DOI: https://doi.org/10.56967/ejfb2024430

A,
f y
fr\LJ [

The role of the dimensions of credibility of influential celebrities through social
media platforms on consumers’ purchase intentions

Marwa M. Al-Samarrai

Department of Economics of Banking Management, College of Business Economics, Al-Nahrain

Article information:
Received: 31-03— 2024
Revised: 16-04— 2024
Accepted: 21-04— 2024
Published: 25-08— 2024

Corresponding author:
Marwa M. Al-Samarrai

marwa.m.ismael@nahrainuniv.edu.i

This work is

licensed under
a Creative Commons
Attribution 4.0

International License.

Conclusions:

University, Baghdad, Iraq

Abstract:

Social media platforms are distinguished by their ease of access to
different categories of audiences and the high interactivity they provide,
making them an effective means for companies and product owners to
enhance their brands and communicate with the public directly and
effectively. Since using celebrities on these platforms is considered one
of the principles of influencer marketing, the advertisements they make
have high credibility with consumers, which makes them an effective
way of marketing for companies.

The study aimed to identify the rates of Iraqi consumers’ use of
celebrities’ pages on social media platforms, and the most important
conditions for the credibility of advertising on celebrities’ pages from
the consumer’s perspective. This study belongs to quantitative
descriptive studies that aim to know the effect of the credibility of
celebrities’ advertisements on social media platforms on purchasing
intentions among consumers. The researcher relied on the electronic
questionnaire (Web questionnaire) as a tool for collecting data, while the
researcher chose a deliberate sample of about (400) Iragi consumers
from rural and urban areas who follow the pages of celebrities on social
media platforms.

The study found the following:
The motives for using celebrity pages on social media came in first
place, and this indicates the respondents’ interest in following celebrity
pages.

Expressing “like” came at the top of the ways the respondents of the
study sample interacted with celebrity advertisements, followed by
expressing “unlike” and “comments,” as the most common interaction
pattern on these sites is “like,” “dislike,” and “comment”.

“Photos with Text” came in first place in terms of posts that the
respondents interacted with, followed by “recorded videos of
influencers using the product,” then “Status/Text Posts only”.

The phrases that explain the dimensions of credibility (trust -
attractiveness - experience) of the celebrity came in first place, and this
indicates the availability of the dimensions of credibility among
celebrities (experience, trust, and attractiveness) from the point of view
of the respondents.

Keywords: dimensions of celebrity credibility, purchase intentions.

1. The motivations for using celebrity pages on social media platforms ranked first with the phrase
"to view the posts that are constantly being published on the page,” followed by "I follow
celebrity pages for entertainment,” followed by "just a habit of following celebrity pages.” In
later stages of usage motivations, the phrases "to know the opinions of other users about the
brand™ and "to communicate with the famous person and ask them questions about the service or
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product” were ranked lower. This indicates the researchers' interest in following celebrity pages,
and we find that ritualistic motivations outweigh utilitarian motivations in followership motives,
perhaps because the topics posted on these pages are not serious subjects.

Expressing "like" topped the list of interaction methods used by the study sample with celebrity
advertisements, followed by "dislike," then "comments.” This result can be interpreted in light
of the platforms where exposure to celebrity advertisements occurs, where the most common
interaction pattern on these platforms is liking, disliking, and commenting. This result is
consistent with a study by (Suheir Fahd Mohammad, 2018), which found a variety of interaction
methods with company pages on social media platforms.

"Photos with Text" posts came first in terms of posts that the participants interacted with,
followed by "recorded videos of influencers using the product,” then "posts containing text only
(status/text posts),” while animated graphics and notes posts were ranked last.

Phrases indicating the dimensions of credibility (trustworthiness — attractiveness — expertise) of
the celebrity, such as "the celebrity has a distinctive style in presenting products and their brands,
indicating their status in society,” ranked first. This was followed by "the celebrity has a strong
knowledge background,” then "the celebrity is characterized by efficiency and good expertise,
making me trust the advertisement.” Phrases such as "the celebrity is attractive, which makes me
follow the advertisement” and "the celebrity exaggerates in providing information about the
service's advantages" ranked lower. This indicates the presence of credibility dimensions among
celebrities (expertise, trust, attractiveness) from the participants' perspective, and for these
reasons, participants accept following their pages. This aligns with a study by (Vaibhavi
Nandagiri & Leena Philip, 2018), which indicated that followers see the influencer as a reliable
source and are thus willing to try and endorse the products they present.

Phrases indicating the compatibility between the influencer and the advertised product ranked
first, such as "there is compatibility between the celebrity and the products and services they
advertise." This was followed by "I believe that celebrities present products and services
correctly,” then "I believe that the influencer can provide sufficient and appropriate information
to make a purchasing decision about products and services." Lastly, the phrase "celebrities
exaggerate in what they present about the brand” ranked last. These results indicate the extent of
compatibility between products and services with the famous personalities advertising them. This
is consistent with a study by (Shimaa al-Sayyid Salim, 2009).

Phrases indicating the evaluation of celebrity advertisements, such as "celebrity ads illustrate the
various benefits of using the service or product,” ranked first. This was followed by "I will
continue to follow and use celebrity pages,” then "the celebrity's personality improves the brand
image in my mind for products for long periods.” Phrases such as "celebrity ads contain a lot of
cheating and deception” ranked last. Generally, positive phrases received the highest percentages,
while negative phrases received the lowest percentages. This indicates a positive trend towards
influencer advertisements on social media platforms, which aligns with a study by (Shimaa al-
Sayyid Salim, 2009), where participants' attitudes towards the dimensions of celebrity credibility
were generally positive.

Phrases indicating the impact of celebrity advertisements on consumers' purchase intentions
ranked first, such as "celebrity pages enable me to make purchasing decisions through the
information they provide about desired products.” This was followed by “the likelihood of me
purchasing products and services advertised by celebrity pages is high due to my trust in the
influencer,” then "I go to the company's website when | want to buy products advertised by the
celebrity page.” The phrase "I do not change my decision to purchase a product even after reading
a negative comment about it written by one of these pages' members” ranked last. These ratios
indicate the extent of the impact of celebrity advertisements on participants' purchase intentions.
This aligns with a study by (Ivona Draganov, 2018), which found a positive correlation between
perceived physical attractiveness, influencer expertise, and purchase intention.
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