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Abstract:

The current research attempts to test the nature of the relationship between
experiential marketing in enhancing customer confidence and presenting a model that
can be applied in the Iragi environment on a large scale to direct the attention of
companies towards the importance of enhancing customer confidence through
experiential marketing. Accordingly, the research problem was formulated, expressing
the following question: Is there a relationship Between experimental marketing and its
dimensions in enhancing customer confidence? The researchers relied on the method of
the field study and the descriptive analytical approach in completing the study and
achieving its objectives, as the Zayouna Mall was chosen as a study community, and the
researchers chose a random sample of the mall's customers to conduct a survey of
opinions using the questionnaire form, and the number of respondents reached (181)
individuals, and the data was analyzed using the statistical analysis program spss v.26

and building the structural equation by and AMOS V.22. Appropriate statistical measures
were used to test the hypotheses. The research concluded that there is an impact
relationship and correlation between experimental marketing and customer confidence.
The research presented a set of recommendations, the most important of which is the
need for companies and commercial centers to adopt the philosophy of experimental
marketing, through Providing opportunities for actual experience of products or services
freely, providing more offers and discounts to customers, creating an atmosphere that
affects the customer's senses, such as soft music, pleasant decorations, and the use of
appropriate colors that improve the emotional experience.
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Conclusions:

The current research concludes that experiential marketing plays a significant role in enhancing customer
trust in the product or service being marketed. The study's results showed that many customers at the
Zayouna Commercial Mall relied on the actual experience of the product or service to make their
purchasing decisions. This helps build greater trust between the customer and the brand. Furthermore,
the results also indicated that experiential marketing tools help stimulate customers to interact with the
product or service, increase their interest in it, and lead to higher purchase rates.

Additionally, the research pointed out that many customers prefer to purchase products or services after
trying them, as this increases their confidence in the quality and performance, and encourages them to
recommend them to others. The research also demonstrates a significant impact and correlation between
experiential marketing and customer trust. Customer trust increases when companies adopt an
experiential marketing philosophy in the marketing of their products and services.

The management of Zayouna Commercial Mall is keen on gaining customer trust by providing an
interesting marketing environment that leads to higher purchase opportunities. There are also a number
of marketing offers and activities at Zayouna Commercial Mall based on the philosophy of experiential
marketing.
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A el vie daadll ) piiall Saai] il ol Lgihoay Gul sall
Glaadldl /calatiiadl 228 ;\)..ﬂ él«."\.wd\ PYEN L_Ac st
Budiarto and ) s .(Nurrahmi, 2019: 199)
paaind Al & yail ¢ 8 (Pancaningrum, 2019: 91
B aa g b yile Ao at oLl Caagy (pSletuall el gal)
e i Al il 5 cile Ll o)) el all cadl 3)
Hulten, ) cleasdl 5 aluall o) ) ) sus 5 llginall o sl
S gall e il e Ly Gaay lginalls (2011: 259
) e Line g Lt 3 (SLYN el ) )5 S
.(Platania, et. al, 2016: 90)

Ldblal) qjlaal) -¥

DBV (e Ao sena (o ddhalal) il o sgde ()5S
) el ey Lo o je Lt s il ) S5 Lol b dagual)
bible a5 () 503l B e dajadll 585 () (Say 3 daadll
cali Calal 218 «(Diaz and Molto, 2020: 2) Lle 5
Cheshin and et al., 2018: ) cb )l 4eas 8 lega | )52
Jua @l jad 4 pall (588 o) Y ey Gaay (S (97
sty salaalls ALY emdll dad Laniy i)
Ol Ul 5 dxiall 5 = HAS okl gally Adas jall e Ll
sEl A e Al il dllgiud) Al e
il Gl S g (Nurrahmi, 2019: 200)
Calal gall 5 Aienll e liall me dgisall il e iklall
S gl dsa dulag) peliay Gl se gy GSlginall
.(Chouyluam et. al, 2021: 27) 4saal)

(A Sal) 4 pal) g_uum v
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A (G gudl) Sl (7) Jo>

Al
aal) EECIY PES Wes | g
e
Budiarto and ) | salls osSeall 5 O s 5 JSIY) 2 il
Pancaningrum, araaill dllan Sl goldll 18> EQPRUINER IV NE SV (RO PR B P
(2019: 91 s sall 5 O gVl s panall | A8 A 5N pealiall Jadiy g (ul 5ol A Ay
Garcia, et. al, ) | b f ey alailly Ll ullll Dshaall g3l Ay jleadll 5 | Aghale
(2018: 26 O3l I8 e daladinl g aiiall (adl lgSill alal)
dpb il 5 ) 9 5 ylara o) sal sadll- imasally gy | A4Sl
Soliha, et. al, ) dag e el gl Ll e 050 ilalall anll L jéa,
(2021: 1330 A0 hlies | Aadlall olad) il gall 5 elialy | Ol | Ay )
Garcia, et. al, ) Jia jelial i Gl g4y jlal) | (Al | Audllad)
(2018: 26 PAEN
dalalall o daal 3l
Soliha, et. al, ) CSlgtuall (5 gAY J gl el g
(2021: 1330 fely) e | ael Laxie (5 Sl aall L
Garcia, et. al, ) ALl a8 g5 (5685 et | ) apenall) s e a5 50 3))
(2018: 26 Sl Al laadl b clibee | Adaiil) 84S Liall Sl Cagal) Ay il
Fawwaz, ) LN Bladi | ae Jeldl) 5 DleY) i A il 4 pal)
(2019: 9 o8 iy il sl | el J el juiat il all (il
pelaad SEll o aghiad agdl ) saal oSl ) sa% Las el
A8 058 L Oy mdy gl
Jrns pgse sod gk Jaall 5
Alsd 4 yra (sl gl G
3,0 OMA e 3l Y-
(Schmitt, dleadl Apadll e daslll Gl | bl Al 6l asiae ) sl e clad Gl
(2010: 68 plaaiu) Al geu 5 peally (Bl Lasd (Slgtinall PN el
Zahrietal.,) 2l e dadll) @l yuall) slad) bl oo Jeliill s sball Jaai g galall | cldadl )
(2019: 601 (Apaddll Clafindl 5 adll GAY) | Aelaiay) | (il
Soliha, et. al, ) Lo laia¥) Aliy) 3al )- | Ll Al leadaally o5l 31 day
(2021: 1330 OSlgiunall pe dpls ClBDe ol | 4,80 (L) ) 4 pladll Aa3la) il
Zahrietal.,) | celaia¥ dualsill gl o e clilua | ao 2Y) dlsh L)l Gldde 4l
(2019: 601 Gl sl il gall Gl pa el | olafied) o) ASENL Adasi e (5l ) (ks YY)
e JRY) Jaladll A i

Lasiy «(Setiawan and Sayuti, 2017:32 ¢2020: 6
(Setiawan et. al, 2020: 1096) Jalxill A (4a Liny )3
Sl gl DA e oy sa ) a5 AS 0 ela) ) slay Laniad o
a4 8l g Ll o iuh Alible by Wase o
i L Wy« (Song et. al, 2019: 3) A&l leai
053 sbaes Aadiall Zaxall ) getiall slal Lyl ¢ sSlianal)
sl Gl (e AN el Lo 135 (5 Al 3 e o]l
A8 Al gid ClaB gl (908 JSI SV el G i
el o) s Aoyt AN (LN eV 58 aii g oY ol
(w8 Adble A€ ¢ (Sunarsi et. al, 2019: 102)
¢Leninkumar, 2017: 452) ¥l s il L)l

Joaall ifial) jalaaal) o Saie YU Gfialll dae) ¢ha 1 jdaal)

Qg3 A8 ggda (LIS
o Calal gall o) peliall ol HKEY) Ll s 3l ASS o g
Glad o) Gladie oladl G il Lo oady Al ClS L)
susall ¢ .(Leninkumar, 2017: 451) 4s,al
cuAL}AS\)A_QﬁLAS(\ EY Y YY ‘d:ql;)g_\;mm);h‘);_d\}
S 5 A8 Al Adlana g2l L@.Lyu}\_)l\euﬁ(iv AKARI
S il ¢ Al b elgiily 3 oladl Leilal il Lgila
Wy Dlaall Calh g o) deadl) anda 5l Ay Hladll Aadlall
La}haﬂu;ﬁﬂkhég&;ﬂéc DJJ&L@L}OLQSZL]D‘)M;S
adl o c(Y\V YoV ‘L.,SJ.J.A’J\} @LLJ\) &Y ol anal Al g
Glaveli, ) slia¥ly Gaall e 2l i3l die ol 66
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A5 S ) gl aladind die Lowls |0 480 Caali
525 dpa padl) Aubis o) 3 <Moraga et. al, 2013:))
e A g S Lgilata e il shaall (1l &S 80 alad
s AN JEaY) Cllee G adlpall Tadlay (030 4S5
(Y OYY (A ) JSSAS L (5 3l A ) s il
(O EY
20930 A8y e 2Tl (B gaudl) sla)

L 05 deadll ) misall e gppal Sl LS O

e aed Cpmndliall slaih Jal 1 i s jmaall J8) Al ¢ 5Sliay
i) g Ay jlaill Aadlall cilatia e a8 ST o) a1 Slaaiul
O's .(Yeh, et al., 2019: 2) dliha 5 il L (aalis
ey A Al dadl A e Giah Ll
s, & (Ramdhani and Tri Astuti, 2019: 107)
Jamu ) a0 s W Lia )5 (o 3l B3 puil) (4043 848D
eV e u i ol G el ol (and Laga, 2020: 3
0 b s dexdll ol minall aladinl ) S5 e 2305 02 Y
Budiarto and ) s A el Ladlally (55l 485 (e
Liu, et. al.,) s «(Pancaningrum, 2019: 90
Aafll e wny e uondl Gedl o) (2020: 2
A8 o) S 1 gl 4ald ) Gaag g ol 3 Ay il
Ay e el adi i G s )

hnkil) qilall 5 G gaal)
rosbiall iy Gua )

ad aasidll el @iy Baa e 2SU Jal (g
Gut¥) Gl Flig S W) el aladial ) sl
Lo 130 4 jliie geiliill () oS Jimy eliial) <l () Al
Gy b Al 3 el e (el ud aladial ael
o8 ad e adiiiuaal) ALY o e LAY Wl 52y
I3 Vv o g S Wl Jalaa dad 515 calai¥) Gl
Sl O e 13gd Ve e 51 Jalaad) A cailS
ek 3 ¢(Hair, 2019: 775) ¥ siie a3 ikl sl
(.931) il 8 #los K6 Jules Gad ol (£) Jsaal
GBlad) dsa g Amalas o,V e S) oA g ol gl jaiall
) Jsaad) 3 e LS5 ebiall Jle

cbY) el LS e Slad (Islam et. al, 2020: 9
Cilatial el salely ol 8 Gs il ade exdy (3
S 3N s A ((VEY Y OYY (A 5 ) A4
Sllgiusall ae A8 el dal (o Lgilaad 5 Liladia (ppaaas )
Ldally o glls dmandl g sine o S i e Ll W
& o3l 48 o) (Sanchez et. al, 2015: 4) 4 sl
cgi&aﬂ\} G_\LH\ ¢ .Y Y cGA.LUAS\) Ll LS alal
(VEY 2 XY (Jila s ) Ll bl (YIT Y4 Y)Y
i ) lamy

REERATP AT
Gl S Apla¥) )5V (e A Aalaially o5 3 A )
Y OYY (R ) oYy el b saill dalaiall
Slel 2 P e dadaidly a3l A8 any (Ve
G5V e Jaladll 8 Aadiid) laaaias ) cilulad
Wang and Alexander, ) s s ¢(1€:Y+ ¥ ¢ ak gll)
s el pladinl (e daid A5 Y (0l 48 O (2018: 3
A5 puall 5 AENAY) Tag) 5 5l AS ) ) ) sae I ey
4G 5 s Dlad A8 dd O ) el (S e lainY)
Alatal 5 dalad) e slaal) diae JOA e @lld Jagn adls
AnalaV) b glaally cpals gl g daddl)  adie

qiial) g 4 jlal) Aadladly A82Y Y

Leiadle 5 g8 5 A< il dmam (e Ayl Aadladl 28l

Cua G il paliad s Slial s e b Gl b
RSP RTARRIEA O  BrAp SNPIRVPIRTT RNEECAS Y PRAPEN|
m@whjﬁcMMQkY\Q\ S\wj)ﬂ\gj.'\;.d\
Adlally 5l A da o e 2 Gl eV (53
ATVE YY) (oaanlly iUall) JSSAS Qa5 4y el

slagaall (o galay AL Y

O Baall ilh ga s ardll adiey lapa) s o)

YoV aals iy ) Osll A el (8l 0S50 aed
o) (Twing-Kwong et. al, 2013: 229) _sda 3 ¢(£0A
A& e 3 AL ae Aplall GEMR) § ilaall 3 gaie Jalas
Sl Al oy 3 AS N ol Lol |y 5 2 g5 L 8
o Gladie ol i e LYl dal s LU sl
AS Al alead

P AS JAll (g I af gally AR -t

Lliuy) ci &l (Cronbach's Alpha) bl jLgal gl (£) Jsas

Ofiall) galas Gl 6 gha el Jalaa A jal) & yaiia
il Gy gudl) )8 8 Jle Al dga g Je .882 sl (3 gual) X
D52 ) A8 ) i Jle s Je | 887 RS Y
LY @l 8 Jase 4 Jle Gl g g Je 931 i) ) 8 Jase

il yriall oy 1ol Y1 ABe dsa s e Jai LaRY) Ay i
em il 3 gl yuaiad KMO dad o)) (0) sl ma
o SIS o 4 ((871) sl 485 dad 5 (.892) s
de LAY Lsias Al TS e Juy 1 (+,00)

Al asiall G el Y A83e 3 5a 5 e J2(.000)

SPSS V.26 gl p gl (389 o cpiall) ala e ; jaaal)

i i) (e Jal N BBl 3 g g9 Al LS LA 1L
e S sl andig Al Hall de S o SU Jal g
mmal) 281 e KMO e i LalSa KMO Sl
2999l HLAAS aadins & usdall (g Jald HY) Qe
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G5 Al g el (G gel) el ol Y cilddle g Adal) S LR (0) Jgaa

KMO and Bartlett's Test (il (G gl G Ak
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .892 871
Approx. Chi-Square 863.182 834.543
Bartlett's Test of Sphericity Df 91 45
Sig. .000 .000

Ulc:\_mu‘sk,} (V,Vi) u_u);ﬂ\ &M\M@w\
A\Jé\;.\h':\é@\é\ﬂggﬂb(*)wﬂ\@}\wﬁﬁ

Gobme Gilaily noadl) Greudl) @l @ o Al
ek al s i) ol ) cilila) s A e Jyy 315 0V )
((VAY) daall aaa daal (e Alase 2 5 0058 sl )

-oba) Aiue LS

AR Gy ad) @l amdal) a6l L3R (6) Jgaa

Variable | Skew | Kurtosis | Mean | S. T
X1-1 -.846- 2.558 3.87 | .69Y
X1-2 -.812- 1.370 3.9V 795
X1-3 -.116- -.074- 3.3 .928
X2-1 -.578- 101 3.5v .92)
X2-2 -.794- 415 3.7Y .934
X2-3 -.467- -.431- 3.5Y 979
X3-1 -442- -.598- 3.5Y .94 ¢
X3-2 -.490- -.297- 3.61 .891
X4-1 - 1.943 4.1¢ .87y

1.228-
X4-2 -.032- -.483- 3.3Y 971
X4-3 -.551- -.457- 3.6Y | 1.03¢
X5-1 -.446- .018 3.60 .90¢
X5-2 -.977- .805 4,10 .857
X5-3 -.749- 199 3.88 .96Y
Average | -.643- .562 3.7¢ 57¢

SPSS V.26 gealin gl 3 jiaall

10 AR il ) LSS0 Y

9 000 HE el 5 58 s I (V) Jsond s
skewness and) sl alWly mhlall Jolaa .l elas
Laaplall g A gidall 2 gaall peaia a3 Ll LA (Kurtosis
Lo 138 5 ol 48 i) prial) Dlad (puss ol ) ol o
QLAA&H O Jsaall ek ¢ Slaa¥) Julaill 6 jals Lelaay
Gl V) A58 J8l 5 0 Ay (Lelad (3dil) 44 e & e gl
U}.’_)MM".):"A"“SQ;’L“‘AJ‘ .Lu.u‘,.\.d\ cl}dﬁ‘g ¢y A.A:\AJ(LALAJ
S5 (1) (il L) 580 Al s 45 (3.80)
Osll AB @l E e Al o i Qe gl
cilla) cid 48 e Jy 531y (1099) o lme il ailyy
Joal (n Alisn i 5 0358 i) (61 el o1y &l ) )
L) Ae WS c(\/\\)g\_’\gﬂ\e»

SPSS V.26 <ila da o aladieWl Gfialidl alae) (a1 jaall

:(Linearity Test) dxbdl) jLad) ;B
<l ga¥) A8 yma Ja) (e dadaddl sl ) sl
bl At sl a3 Auliall Ailasy) sl
So iy ol Aay il Al dllia CulS I e (g
g i bl Jad e gy il e IS 1) L) il
O (V) JSall jeday Aigy ye e elacl o elly
Oyj\&}@,ﬂ\@fm\}ﬁwujg\mju\

A Al 5 Lae cilladl bl e 3w Ll Caats

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: &ua5_<4&
1.0

0.8
0.6

0.2

Expected Cum Prob

0.0
0.0 0.2 0.4 0.6 0.8 1.0

Observed Cum Prob
Crge ) AR g e patl) (B geatl) (o ABal) kel IR (2) JS
SPSS V.26 <la A 1 jaal)
:(Normality Test) bl aa3sil JLad) sla
bl sl Jilaill Jee 3 odinld) gk o) J8
bl w5yl ) Galll goal Gl @l jlasl
skewness and ) ¢! siY) 5 mhaldil) Jalas ad e slaie YL
& Jalaill il Ladla (520 48 j2a Jal (e (Kurtosis
a0 ad 055 3 Jalaill JieY) Apliaa ) Jilu gl Ll
G 8 LS5 (£),47) (8 geana Gl 1Y) A g anball
«(Raziyeh and Babak, 2015 :5459) Juadl culS + (1
reh LS
) Grsadll el a5l JLd)

Gasudll anlall a5 gll A () Jsaadl ady
skewness ) ghaléill 5 o) GIY) Jalaa ad jedad 3 o il
sl 2gaall o Al L@\ Jms)d (and kurtosis
u‘m‘)l\).\a_\.dbﬁl.u\)cﬁ \)ﬂﬂ\u\d\mﬂ\}
c@b.a;ﬁ“dﬂ;ﬁﬂ“_}éht@mu\&‘jgu)ﬂ\ d")‘“"d‘
(Lolas 383) 438 o) b che 58 clia¥) o) Jsaall jelay
b giall by g ) Aady (Llad @l Y) 438 J8ly © day
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2 A Uadll oy Jans g Hda

(RMSEA)
Source:
1- Daire H., Joseph C., Michael R. Mulle,
Structural Equation Modeling:

Guidelines for Determining Model Fit,
Journal of Business Research Methods 6
(1), 2008.

2- Byre, B. M. Structural Equation
Modeling with AMOS: Basic Concepts,
Application and Programming. Second
Edition, Taylor and Francis Group, LLC,

2010
R A Gy gudl) magall )

sl dnies o o apadl) By gull £ 3sail sl (5 5a
dad e Gallly (5315 AMOS V.22 el b 2lSe))
(@M\ Al ccaypaill gl Jaall Ay jad A el
(o8 A o LaS 73 gai¥) il S g 63 538 ) € (e calliiall
o 3 saill Ailaal) 83 g Sl e () e 5 (F) JS
Jai ety g o iall 3 i1 J s pae MUl 5 (3ilae (S5
Daire,) 13535 63.\.»:1.\.«3\ Q).}J’_"\S\_g Q\A:\Mﬂ\ ;\_)_;}7
ad 08 ) s (Hox & Becher, 2011 ¢2008
Ad) Aiaall 33ga O pdine oyl Aiae g3 paY]
ol Rl il () 5S5 O) Gaag LS ¢(A) Jsaadl b daua sl

(Wan, 2013) (&) e S pelitall aaal

| X1-1 | X1-2 | X1-3
83,

.4z 5a 4
o

a3
hModel fit Sumary
Chi-Square=131 803
DF= &7

G5 AR bl adal) a5 gil) LSRN (7) Jgan

Variable | Skew | Kurtosis | Mean | S. T
Y1 -.352- -.303- 3.80 .819
Y2 -.405- -.271- 3.76 .83Y
Y3 -.566- 12 4,03 J7¢
Y4 -.466- -.099- 3.V .86¢
Y5 -.615- -.091- 3.8Y AR
Y6 -.576- .034 3.9v .80Vv
Y7 -.688- .802 4.09 .765
Y8 -.372- -.213- 3.6) .904
Y9 -.314- -.361- 3.4Y 97A
Y10 -.926- 1.509 3.8) .817

Average | -.444- A77 3.80 | .594

SPSS V.26 geabi ikl : jiuaall
&) yadal) CJLAA sl slwald
alaie W elld g Adlall Canll el yuxie uliial 7 3la oLy i
oY dly (SEM) 4l dliledl) dsdad slul e
DL 23 saill A Slal il 5 1Sl aad dlad) Y sl

Lolay) A8iUaal) 33 g3 ) pdisa (A) Jgan

PRI IR Sl
W 5ia (0) e sl | a5 (Chi-squer) o dundl)
Al

Ugia (+,94) 0o S | (GFI) daladll 32 5 il yia

Ugie (+,30) 5o ST | (CFI) ool dhadl H5e

Ugiia (+,30) 0o oS | Janad) dalladl) 52 s & e

(AGFI)

P= 0.000
GFIl= .806
AGFI= .852
CFI= .919
RMSEA=.073

Al (G gudl) gz gadl (7) JS
AMOS V.22 cla jia ; jiadll

(£) JSall

olall gl 58 Caday Jaandll Llee gl ) da
iy ilbdara Cwa ) jadll e Claasiai ¢f jal g pdladl
=l (Modification Indices) o= idall  Jaaadl
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=2
Model fit Sumary
Chi-Sguare= 4 303
DF= 43

P= 0.09%9

GFl= .951

AGFI= 211

CFI= 230
RMSEA=.040

I x5-2 I | X5-1 |

Sl i) (3 gl 3 gl (£) JS
AMOS V.22 cla jha ; juad)

st J 8 Jlin g Al pia dsi a5 (++ £ +) RMSEA 208
sy L g 2 slaal) A6Uaall s 0 gend (bl A8iae

G stlaall )y gall g al an ol Lia Jaadl (4) Jsaall e
ﬁhM\L}ﬂ\@j@m\ﬁ)ﬂ\@yﬂ\cbﬂ

Gitaa g J gaa 3 gadll Cialy LS Al gi8e da a5 (€,7+ 1) Chi-square ded il
Gge ) AR 3 gadl Aldaal) B g il pdiige aida (1) Jia
FRTRATIT 4 el ol <l i el
A gie (©) (o sl A 5k 6y Y iy all A )35 (chi-squer) o )
Ugia (+,%1) o S A sika 951 (GFI) 4adaall 33 92 <l ydige
U gia (+,90) (o S A sika . 980 (CF1) oliall daiadl) ji5e
Ugia (+,3+) oo S A pia 911 (AGFI) Jaxall 3idadll 3352 il yii3e
Ugia (0 A) o yual Al e IR (RMSEA) (il Usdll gy anssia jda

OsS SUlb s Gadas oS5 Al 3 gaill Adiaall 82 53 O dige
Slaaa il ¢y Jaxs ;.\LE".\.U dj.\s.a P C.JJA.'N\
Asuliall 3wl

AMOS V.22 &y jha : jhaall
G5 AR igad Y
A e Alsbeal) A Al sp (0 30 488 2350 ey (5 5n
Sy @l Ve e allidl s AMOS V.22 el b
O ekt Ll (0) JSAN b A ge LS 23 sV gl

Model fit Sumary
Chi-Square= 154.851
DF= 35

P= 0000

GFl= 862

AGFI= 783

CFI= 852

RMSEA= 138

R

Qs ALz gal (0) g8
AMOS V.22 cila jia : jiaal)

48 (a yiall 23 5aY) =ual (Modification Indices)
(1) JSE (8 i ge LS Jpanill amn 50 )

)yl g el ) saall 3588 Caday hawll ddae Cy sl o) a0
o yial) Jaaetll Jals illdars Cosa ) sl e Gilaaiald
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Model fit Sumary
Chi-Square= 3.434
DF= 24

P=0.79

GFI= .959

AGFI= .923

CFI= .985
RMSEA=.049

Sadal) day ¢ 99 3 ABS 3 gl (1) JS&
AMOS V.22 cla s : jiaall

L;r' dlﬁ BjuM) ‘\J}.\SA a_u.m ‘;AJ (';'i“) RMSEA
sy L 5 2 slaal) A8Uaall Ja gy 0 gend (bl A8iae

S phsall s il gen o) La Baad () +) Jsaall (e
Chi- e Cualy 388 G gansall a5 5l 33 5 Canal 4 glladll

Gtdae s Jsiie 3 galll Aaf il WS Alsbe A 4y (Y,E7€) square
Gge ) AR 73 gadl Aldaal) B2 g2 ) g gadda () 1) S
L gthadl B g ) T3 gunal) ) S gl
U gie (©) (o sl Al 5k Y, Eve iy all da 5 (chi-squer) ow Al
Ugita (+,%1) o S A siia 959 (GFI) 4adaall 32 92 <l ydige
U gia (+,30) (o S A siia .985 (CF1) o liall daihadl) ji5e
U gia (+,30) e S A pia 923 (AGFI) Jaxall 3gdadll 33 5a il yi3e
Ugia (0 A) o ywal Al e L, 84 (RMSEA) (il Usdll gy anssia j3a

33 14

il Gl sl as

chi-square=.000
Df =0
P=\p

il dpdadll LAY LSl zisal) (V) Js&
AMOS V.22 gl cila i : jhaalidilil)

ol Sl 723 a1 sl il o (VF) dsas e
by 3 J g S HD il daza 3 W) e @l jladly
tValue- p ad @i sy (A Y)) Sl Jalase i
(770) 48 Ll dad caaly LS 4 slhadll 3 50a) Value
A8 A s ol Gaeadl () ) u sam A 8
Ll ol Jalgal aa 5 Al BLy 77+ Ay o)l

Al A A

AMOS V.22 <l Ax : jdadll

Gl Al LA slwdbw
(A9 i ) op i) ) lpa )
(=349

DLl i) g ol Gl b sl Jal e
Dl el 3t A Aalaall 23 gi) 6Ly e Clgua il
owdall A (il (B sadll) salal g Jaiall puaiall
5 (oL 531 At 51 A ) LA s (052 30 A5 )
G gedtl) (s Ailian) AVL iy LAlTABe aa " e (al
gAYl by I Ge (Vi) 05l A5 (XT) mad
(V) JSall & jaldall ISl
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Ao 1) B Apuda hy () (ASed) 3 el sl il (V1) Jgan

c. o | = x> E o) § 2 Ly < ;E“
o€, g j= @] 7

;E.- D E 3 E: = % E 3 g— E:

.602 .604 Js8 16.581 Fhx V1,0v0 0.811 X—-Y H1

AMOS V.22 gl cla A ; jiaal)
ey OAJE‘PMO‘*** W“:&Aj—d
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