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Abstract:

This research aims to explore the modern marketing of drugs through
smartphone applications, focusing on the mechanisms of reaching and
influencing consumers. With the rapid technological advancement and the
widespread use of smartphones, these devices have become a powerful tool
exploited for illegal purposes, such as drug promotion. The research
examines how drug dealers utilize modern technologies, including
encryption and targeted advertising, to reach a wide audience while
maintaining the confidentiality of their operations. The study reviews the
digital methods employed in this field and analyzes their impact on
consumer behavior from psychological and social perspectives.
Additionally, the research addresses the role of applications and digital
platforms in facilitating this type of illegal marketing and how personal data
and artificial intelligence algorithms are exploited to attract customers.
Through data analysis and a review of previous literature, the research
provides a comprehensive view of the ways drug dealers adapt to the
rapidly changing digital environment and how they target specific
consumer groups. Ultimately, the research aims to offer practical
recommendations that help develop effective strategies to reduce the
impact of this type of marketing on society, emphasizing the need to
strengthen digital oversight and raise public awareness of the risks of
exploiting technology for illegal activities.

Keywords: Digital marketing, electronic drug trade, smartphone
applications, consumer behavior, targeted advertising, modern technology,
illegal marketing.

1. The results of the statistical analysis for the variable "educational qualification” from the study
sample showed that the participants hold Bachelor's, Master's, Doctoral, and Higher Diploma
degrees. This indicates a high percentage of university degree holders, as the study aims to gather
the opinions of this important segment of society to address the negative cases of the study.

2. The statistical results showed a positive, statistically significant correlation between the variables of
modern drug marketing through mobile applications and the mechanisms influencing consumers.
This is attributed to the growing interest from organizations and society regarding this issue.

3. The statistical results indicated a positive, statistically significant causal relationship between
modern drug marketing through mobile applications and the mechanisms influencing consumers.
This confirms that the topic raises important issues around sharing personal information, making it
a crucial research topic for health practitioners and policymakers.

4. The study results clarified that modern marketing is considered an essential element in meeting
consumers' needs and desires, but it can be exploited in illegal activities such as drug and arms trade.
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5. The statistical results showed that modern or electronic drug marketing acts as a cover, incorporating
information and communication technologies into the marketing process fully, with the goal of
attracting customers, retaining them, interacting with them, as well as building brand identity and
managing customer relations.

6. The results of the statistical analysis highlighted the complex relationships between humans and
technologies, emphasizing the role of technologies as active factors in crimes, especially in the
context of the illegal drug supply chain.
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